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Abstract:  Technological developments in payment systems that are being encouraged by the government lately 

involve the emergence of payment instruments known as electronic money (e-money) and virtual money (virtual 

money). QRIS is a QR code standard for digital payments through server-based electronic money applications, 

electronic wallets, or mobile banking. This study aims to determine the effect of convenience, trust on usage 

decisions. The sample in this study used respondents who live in Bangli and are Generation Y and Generation Z 

who are 17 years and over as many as 84 consumers. The data analysis technique uses Validity Test, Reliability 

Test, Classical Assumption Test, Multiple Linear Regression Analysis, Determination Coefficient Test, F Test and 

T Test. From the research results obtained, the results of convenience have a positive and significant effect on the 

decision to use, trust has a positive and significant effect on the decision to use and convenience and trust have a 

positive and significant effect on the decision to use. Suggestions that can be given by researchers are that it is 

hoped that the QRIS manager will periodically make updates to QRIS, the QRIS manager provides complete 

information on social media or the official QRIS website so that later all the information needed by QRIS users 

is available and continues to add places that provide QRIS payment methods. 
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INTRODUCTION 

Technological developments in payment systems that are being encouraged by the 

government recently involve the emergence of payment instruments known as electronic 

money (e-money) and virtual money. Electronic money emerged as a solution to meet needs 

that are expected to be able to carry out payment processes quickly and at relatively low costs. 

Because of the stored monetary value, this instrument can be placed on a particular medium 

that can be accessed quickly offline, safely and efficiently. Apart from that, the emergence of 

electronic money is also based on Bank Indonesia Regulation Number 11/12/PBI/2009 and 

Number 16/8/PBI/2014, as support for Bank Indonesia's agenda to create a society that reduces 

the use of cash (less cash society) in Republic of Indonesia. 

Digital-based payment systems, including Go-Pay, OVO, Shopee Pay and Quick 

Response Code Indonesia Standard (QRIS). Go-Pay is a collaboration between PT. Gojek 

Indonesia with PT. Nation's Children's Wallet. The existence of Go-Pay offers convenience for 

consumers to buy and sell online wherever they are. Some of the benefits of using Go-Pay 

include easy transactions via the application without using cash, easy balance top-ups, lots of 

discount promotions and cashback. Go-Pay can be used for all services on the Gojek menu, the 

benefit of Go-Pay payments makes it easier for people to make payments and manage financial 
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expenses (Tektona and Nurhayati, 2020). OVO is a mobile payment application with online 

payment and transaction services, where every time you make a payment transaction via OVO 

you will have the opportunity to collect points. In general, OVO can be used for various types 

of payments that have collaborated with OVO to be faster (Silalahi and Irama, 2023). Shopee 

Pay is a digital wallet or e-wallet issued by PT Airpay International Indonesia on November 

28 2018 and received official permission from Bank Indonesia in August 2018. Shopee Pay is 

able to meet users' non-cash transaction needs using stored balances. Users can use it both in 

physical stores and in e-commerce partners. Two years since its release, when compared to 

other e-wallets such as OVO and Go-pay, ShopeePay has been able to become the e-wallet 

application brand with the most users (Falah, 2021). 

QRISis a QR code standard for digital payments via server-based electronic money 

applications, electronic wallets, or mobile banking. Currently, QRIS has begun to be widely 

used as a more efficient non-cash payment system. The advantages of QRIS include being able 

to accept switching from various types of merchants. QRIS is a non-cash transaction program 

that uses an application on a smartphone as the medium (Agung, 2020). Bank Indonesia 

continues to strive to develop and improve systems and regulations related to electronic 

financial transactions with the hope that electronic money transactions can become the public's 

choice as a payment instrument for the progress of the global economy in the digital era 

(Kurniawati et. al., 2021). This QRIS system was initiated by Bank Indonesia and the 

Indonesian Payment System Association (ASPI) (Ramadani et. al., 2020). QRIS is a national 

QR Code standard set by Bank Indonesia and introduced on 17 August 2019 to facilitate, speed 

up and maintain the security of the domestic payment transaction process using QR Code. 

Then, on January 1 2020, Bank Indonesia officially released standards for using QRIS 

(Mayanti, 2020).Individuals involved in electronic commerce or e-commerce can realize the 

benefits of QRIS in facilitating online payments 

Currently, Bank Indonesia has promoted the National Cashless Movement (GNNT) 

program. The program started on August 14 2014 with the aim of encouraging people to carry 

out transactions using non-cash instruments (Less Cash Society/LSC) (Widyastuti, 2017). 

QRIS is intended to facilitate financial transactions for all groups, including the millennial 

generation who generally have the status of students and college students (Kurniawati et. al., 

2021). The use of QRIS is strongly supported by the high use of smartphones by the public 

(Harun, 2021).Generations Y and Z are familiar with today's technology. The public is 

expected to be able to take advantage of digital payments through QRIS, as well as being a 

pioneer in promoting QRIS to the wider community. Generation Y and generation Z are very 
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fluent with technology and tend to follow current trends. Generation Y grows and develops in 

a climate that is very thick with fast-paced and sophisticated technology and information. They 

live in a world of computers, internet, DVDs, and cell phones (Crampton and Hodge, 2018). 

Generation Z can access various information they need easily and quickly, both for educational 

purposes and for their daily life needs (Rawal and Pandey, 2017). 

The Bali Province Bank Indonesia Representative Office noted that the number of 

QRIS merchants had increased until November 5 2021, reaching 363,555 units or exceeding 

the 2021 target of 363,100 units. There are nine districts/cities in Bali Province, the three 

regions with the largest distribution of QRIS merchants, namely Denpasar City with 159,456 

(44 percent), Badung Regency with 99,107 (28 percent) and Gianyar Regency with 36,644 

units (10 percent). Furthermore, Buleleng Regency had 22,655 merchants (6 percent), Tabanan 

Regency 18,036 (5 percent), Karangasem Regency 8,424 (2 percent), Jembrana Regency 7,307 

(2 percent), Klungkung Regency 6,939 (2 percent), and the smallest was Bangli Regency with 

4,987 units (1 percent). The use of QRIS on the island of Bali occurs in various sectors and 

communities, especially in restaurant and restaurant merchant groups, retail stores, general 

trade, accommodation, health and supermarkets. This data shows that Bangli Regency is the 

district with the smallest level of QRIS usage in Bali compared to other districts in Bali, namely 

1 (percent). 

 
Source: Antaranews.com 

Figure 1. QRIS Merchants in the Bali Region 

The rapid development of technology has encouraged the government's movement to 

increase public awareness of the use of QRIS in society, so the thing that must be considered 

is the decision to use it. The decision to use is a person's attitude to buy or use a product in the 

form of goods or services that they believe will satisfy them and their willingness to bear the 

risks that may arise. The decision to use taken by consumers is actually a collection of a number 

of organized decisions (Adirama, 2019). The decision-making process used by each person is 

basically the same, but the decision-making process is different which is influenced by 

personality traits, age, income, lifestyle. 
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Technology zAcceptance zModel z(TAM)is za ztheory zabout ztechnology zacceptance 

zinitiated zby zDavis, zFred zD. The ztheory zwas zadapted zfrom zthe zTheory zof zReasoned zAction 

z(TRA) zwhich zwas zpreviously zdeveloped zby zAjzen zand zFishbein z(Hill zet. al., z1977). The 

zmodel z(TAM) zwas zdeveloped zto zexplain zbehavioral zdecisions zin zusing za ztechnological 

zsystem, zwhich zis zbased zon zthe zcharacteristics zof zthe ztechnological zsystem zthat zinfluence 

zinterest zin zusing zit z(Davis zet. al, z1989). TAM ztheoryexplain zand zpredict zuser zacceptance zof 

zan zinformation ztechnology zsystem zbased zon zthe zinfluence zof ztwo zfactors, znamely zperceived 

zusefulness zand zperceived zease zof zuse. These ztwo zconstructs zhave zan zinfluence zon zbehavioral 

zintention, zwhile zthe zconstruct zof zperceived zusefulness zinfluences zperceived zease zof zuse 

z(Venkates zand zDavis, z2000).TAM ztheory zcan zbe zused zto zapproach zthe zQRIS zpayment zsystem 

zin zmaking zdecisions zabout zusing zit. 

The zfactor zthat zinfluences zsomeone's zdecision zto zuse zis zease zof zuse. Ease zof zuse zis zan 

zimportant zaspect zin zinfluencing zdigital zpayments. According zto zDavis z(2016), zthe zdefinition 

zof zperceived zease zof zuse zis zdefined zas zthe zlevel zto zwhich za zperson zbelieves zthat zusing 

zinformation ztechnology zis zeasy zand zdoes znot zrequire zmuch zeffort zfrom zthe zuser. This zis 

zbecause zthe zeasier zsomething zis zto zuse, zthe zmore zinterest zin zcommitting zto zuse zit zwill 

zincrease. The zresults zof zprevious zresearch zaccording zto z(Ningsih zet. al., z2021) zshow zthat zease 

zof zuse zinfluences zthe zdecision zto zuse zQRIS-based zelectronic zmoney. The zresults zof zdifferent 

zresearch zby zRahmawati z(2023) zstated zthat zthe zperception zof zease zof zuse zhad zno zinfluence zon 

zthe zdecision zto zuse zQRIS.Perception zof zease zof zuse zis za zfactor zthat zinfluences zinterest zin zusing 

zand zdecisions zto zuse zelectronic zmoney z(Ramadhan zet. al., z2016). 

Apart zfrom zconvenience, ztrust zin zthe zdecision zto zuse zthe zpayment zsystem zmakes 

zsomeone zconfident zin zusing zQRIS zpayment ztransactions. Trust zis zan zimportant zelement zin 

zevery ztransactional zrelationship, zand zdetermines zthe zdiverse znature zof zbusiness zand zsocial 

zorder z(Gefen, z2018).Trust zis za zcertain zparty's ztrust zin zanother zperson zwhen zthey zenter zinto za 

ztransaction zrelationship zbased zon zthe zbelief zthat zthe zperson zthey ztrust zwill zfulfill zall ztheir 

zobligations zwell zas zexpected z(Wiratama zet zal. 2023). According zto z(Nasution zet zal. 2020) 

zdefining ztrust zis za zfeeling zof zconfidence zin zone zparty zregarding zthe zbehavior zand zintentions 

zthat zare zfocused zon zthe zother zparty. The zdefinition zof zconsumer ztrust zcan zbe zinterpreted zas za 

zconsumer's zdesire zfor zpeople zwho zprovide zservices zthat zcan zbe zrelied zupon zor ztrusted zin 

zfulfilling ztheir zpromises. The zhigher zit zisThe zdecision-using zprocess zis za zbasic zpsychological 

zprocess zthat zplays zan zimportant zrole zin zunderstanding zhow zconsumers zactually zmake za 

zdecision z(Kotler zand zKeller, z2016: z185).In zthe zresults zof zresearch zexamined zby z(Tri zAnggono 

zet. al., z2020) zit zis zstated zthat ztrust zhas zan zinfluence zon zdecisions zto zuse. Trust zhas za zsignificant 
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zinfluence zon zthe zdecision zto zuse, zthis zis zstated zin zresearch zresults z(Tajudin zand zMulazid, 

z2017). According zto zresearch zresults(Juan zand zIndrawati, z2023)It zis zconcluded zthat ztrust zhas 

zno zinfluence zon zconsumer zdecisions zin zusing zQRIS. 

The following is a table of the results of a pre-survey conducted in Bangli Regency with 

the criteria for respondents being at least 17 years old and having used QRIS to make payment 

transactions. 

Table z1 zPre-Survey zResults zby zQRIS zUsers zin zBangli zRegency 

 

Based zon zTable z1 zPre-Survey zResults zconducted zfrom za ztotal zof z20 zrespondents 

zresiding zin zBangli zRegency zwith za zminimum zage zof z17 zyears, zit zwas zfound zthat z90% zof 

zrespondents zanswered zthat zQRIS zwas zeasy zto zuse zand z90% zof zrespondents zanswered zthat zby 

zusing zQRIS ztransactions zwere zeffective. The zresults zof zthis zpre-survey zalso zprove zthat z90% 

zof zpeople zbelieve zthat zQRIS zis zsafe zto zuse zand z65% zof zrespondents zanswered zthat zthey zhad 

znever zexperienced zproblems zwhen zmaking ztransactions. 

Pre-survey zresults zprove zthat zthe zaverage zQRIS zuser zin zBangli zRegency zfinds zit zeasy 

zto zuse zQRIS zand zcan zhelp zconsumers zmake ztransactions. Added zto zthis zis zthe zsense zof ztrust 

zthat zthe zpublic zhas zin zusing zQRIS. However, zthere zwere zstill zseveral zrespondents zwho zstated 

zthat zQRIS zwas znot zeasy zto zuse zand zdid znot zbelieve zthat zQRIS zwas zsafe zto zuse, zapart zfrom 

zthat, zseveral zusers zanswered zthat zthey zhad zalso zexperienced zproblems zwhen zmaking 

ztransactions. So, zfrom zthe zresults zof zthe zpre-survey, zfurther zresearch zis zneeded zto zimprove 

zexisting zdeficiencies zin zthe zconvenience zand ztrust zvariables zin zthe zdecision zto zuse zthe zQRIS 

zsystem zso zthat zin zthe zfuture zit zwill zbe zable zto zincrease zthe znumber zof zQRIS zusers. 

The zdifferences zin zthe zresearch zresults zabove zindicate zthat zthere zis za zresearch zgap zor 

zresearch zgaps zso zthat zthere zis zan zopportunity zfor zre-research zto zbe zcarried zout zon zdifferent 

zsubjects zand zdifferent zlocations zand zthe znumber zof zsamples ztaken. Of zcourse, zthis zhas zthe 

zopportunity zto zbe zretestedregarding zthe zinfluence zof zconvenience zand ztrust zon zdecisions zusing 

zQRIS. So zresearchers zare zinterested zin zconducting zfurther zresearch zregarding zthe zease zand 

ztrust zin zthe zdecision zto zuse zthe zQRIS zpayment zsystem zin zBangli zRegency. 

LITERATURE zREVIEW 

Previous zresearch zby z(Prayogo, z2020) zstated zthat ztrust zand zease zof zuse zhave za zpositive 

zand zsignificant zeffect zon zthe zdecision zto zuse. According zto z(Maharama zand zKholis z2018) 

zstates zthat ztrust zhas za zpositive zand zsignificant zeffect zon zthe zdecision zto zuse. This zmeans zthat 

No Question Yes No 

1 Is zQRIS zeasy zto zuse zfor ztransactions? 90% 10% 

2 Will zusing zQRIS zmake zyour ztransactions zmore zeffective? 90% 10% 

3 Do zyou zbelieve zthat zQRIS zis za zsafe ztransaction zto zuse? 90% 10% 

4 Have zyou zever zexperienced zproblems zwhen zmaking ztransactions zusing zQRIS? 35% 65% 
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zthe zbetter zthe zconvenience zand ztrust, zthe zhigher zthe zdecision zto zuse zit. Ningsih zet zal. (2021) 

zstated zthat zthe zresults zof zthe zt ztest zconcluded zthat zthe zthree zindependent zvariables zpartially 

zhad za zsignificant zeffect zon zthe zdecision zto zuse zQRIS-based zelectronic zmoney. Previous 

zresearch zresults zfound zthat zinterest, zease zof zuse, zand ztrust zhad za zpositive zand zsignificant zeffect 

zon zthe zdecision zto zuse zQRIS. 

RESEARCH METHODS 

This zresearch zis zexplanatory zresearch zto zunderstand zthe zinfluence zof za zvariable zon 

zother zvariables, zthrough za zsurvey zto zobtain zgeneralizations zfrom zan zevent z(phenomenon). 

This zresearch zis zquantitative zresearch zusing zprimary zdata zas zthe zmain zdata zobtained zfrom zthe 

zresults zof zdistributing zquestionnaires zand zalso zusing zsecondary zdata zto zstrengthen zarguments 

zobtained zfrom zjournals, zbooks zand zother zinformation zmedia. The zanalytical ztool zused zis 

zmultiple zlinear zregression. 

RESULTS AND DISCUSSION 

Overview of Quick Response Code Indonesia Standard (QRIS) 

QRISis za ztechnological zinnovation zused zas za zpayment zmethod zin zdigital zwallets zin 

zgeneral z(Ruslan zet. al., z2019). QR zCode zis za ztwo-dimensional zbarcode zthat zcan zstore zdata. The 

zfunction zof zthe zQR zCode zin zthe zpayment zmethod zaspect zis zto zconnect zusers zwith zpayment 

ztransaction zservices zby zscanning zthe zQR zCode zusing za zsmartphone zcamera zthat zis zconnected 

zto zthe zuser's zaccount. On zthe zother zhand, zthe zincrease zin zthe zuse zof zdigital zwallet zpayment 

zmethods zin zIndonesia zin z2018, zwhich zreached zUS$ z1.5 zbillion, zwhich zis zpredicted zto zcontinue 

zto zincrease zto zreach zUS$ z25 zbillion zin z2023, zhas zencouraged zBank zIndonesia zto zcreate 

zstandards zfor zthe zuse zof zQR zCode ztechnology. as zthe ztechnology zused zfor zpayment zmethods, 

zwith zthe zaim zof zincreasing ztransaction zefficiency. On zJanuary z1 z2020, zBank zIndonesia 

zofficially zreleased zstandards zfor zthe zuse zof zQRIS. According zto zthe zGovernor zof zBank 

zIndonesia, zQRIS zaims zto zpromote zthe zspirit zof zUNGGUL z(Universal, zEasy, zProfitable zand 

zDirect). QRIS zfunctions zso zthat zone zcode zcan zbe zused zvia zdifferent zpayment zservices z(Mulia, 

z2019). 

On January 1 2020, Bank Indonesia officially released standards for the use of QRIS. 

QRIS is a payment QR Code standard for the Indonesian payment system developed by Bank 

Indonesia and the Indonesian Payment System Association (ASPI). Every QR-based Payment 

System Service Provider (PJSP) is required to use QRIS as regulated by BI in PADG 

No.21/18/2019 concerning Implementation of QRIS International Standards for payments 

(Bank Indonesia, 2019). QR Code functions so that one code can be used via different payment 
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services. National QR Code Standards are needed to anticipate technological innovation and 

development of payment channels using QR Codes which have the potential to create new 

fragmentation in the payment system industry and to expand acceptance of national non-cash 

payments more efficiently (Mulia, 2019). 

Description of research data 

This zresearch zinvolved z84 zrespondentswho zlive zin zBangli zRegency zand zare zGeneration 

zY zand zGeneration zZ zaged z17 zyears zand zover. 

Respondent characteristics 

The znumber zof zrespondents zin zthis zstudy zwas z84 zpeople zaccording zto zthe zsample zsize 

zused. Research zrespondents zwill zbe zdescribed zby zpresenting zthe zcharacteristics zof zrespondents 

zconsisting zof zgender, zage zand zlatest zeducation zwhich zare zpresented zin zTable z2. 

Table z2 zshows zthat zthe zcharacteristics zof zrespondents zcan zbe zgrouped zby zgender, 

zshowing zthat zthe zmajority zof zrespondents zare z51 zwomen zwith za zpercentage zof z60.7 zpercent 

zwhile zthere zare z33 zmen zwith za zpercentage zof z39.3 zpercent. 

Characteristics zbased zon zgeneration zshow zthat zthe zmajority zof zrespondents zare 

zGeneration zZ, znamely z67 zpeople zwith za zpercentage zof z79.8 zpercent, zrespondents zfrom 

zGeneration zY zare z17 zpeople zwith za zpercentage zof z20.2 zpercent. 

Table z2 zRespondent zCharacteristics 

 
Source: zAppendix z6 z(processed zdata), z2024 

The zcharacteristics zof zrespondents zbased zon zage zshow zthat zthe zmajority zof zrespondents 

zaged z17 z- z25 zyears zwere z67 zpeople zwith za zpercentage zof z79.8 zpercent zand zrespondents zaged 

z26 z- z34 zyears zwere z17 zpeople zor z20.2 zpercent. 

Characteristics zof zrespondents zbased zon zwork, zshows zthat zthe zmajority zof zrespondents 

zwork zas zstudents, znamely z40 zpeople zwith za zpercentage zof z47.1 zpercent, zrespondents zwho 

zwork zas zcivil zservants zare z2 zpeople zwith za zpercentage zof z2.4 zpercent, zrespondents zwho zwork 

zas zprivate zsector zare z6 zpeople. or z7.1 zpercent, zrespondents zwho zwork zas zEntrepreneurs zare z8 

No Characteristics Classification Amount 

Respondents z(People) 

Percentage 

(%) 

1 Gender 
Man 33 39.3 

Woman 51 60.7 

 Amount 84 100 

2 Generation 
Generation zY 17 20.2 

Generation zZ 67 79.8 

  Amount 84 100 

3 Age 
17 z- z25 zyears zold 67 79.8 

26 z- z34 zyears zold 17 20.2 

  Amount 84 100 

4 Work 

Student/Students 40 47.6 

Civil zservants 2 2,4 

Private 6 7.1 

Self-employed 8 9.5 

Other 28 33.3 

  Amount 84 100 

5 
 

Income 

≤ zRp. 1,500,000 21 25 

Rp. 1,500,000 z– zRp. 2,500,000 28 33.3 

Rp. 2,500,001 z– zRp. 3,500,000 16 19 

> zRp. 3,500,000 19 22.6 

  Amount 84 100 
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zpeople zor z9.5 zpercent zand zrespondents zwho zwork zas zOthers zare z28 zpeople zwith za zpercentage 

zof z33.3 zpercent. 

Characteristics zof zrespondents zbased zon zincome, zshows zthat zthe zmajority zof 

zrespondents zwith zan zincome zof zRp. 1,500,000 z– zRp. 2,500,000, znamely z21 zpeople zwith za 

zpercentage zof z25 zpercent, zrespondents zwith zan zincome zof z≤ zRp. 1,500,000 zas zmany zas z21 

zpeople zor z25 zpercent, zrespondents zwith zan zincome zof zRp. 2,500,001 z– zRp. 3,500,000 zas zmany 

zas z16 zpeople zwith za zpercentage zof z19 zpercent zand zrespondents zwith zan zincome zof z> zRp. 

3,500,000 zas zmany zas z19 zpeople zwith za zpercentage zof z22.6 zpercent 

Description of Research Variables 

According zto zSugiyono z(2019: z29), zdefining zdescriptive zstatistics zis zstatistics zto 

zdescribe zor zprovide zan zoverview zof zthe zobject zbeing zstudied zthrough zdata zin zthe zform zof za 

zsample zor zpopulation zas zit zis, zwithout zcarrying zout zanalysis zand zmaking zconclusions zthat 

zapply zto zthe zgeneral zpublic. Descriptive zstatistics zcarried zout zin zthis zresearch zwere zused zto 

zdescribe zthe zassessment zof zrespondents' zanswers zcarried zout zthrough zquestionnaires zregarding 

zthe zvariables zstudied zusing zindicators zfor zeach zpredetermined zvariable. The zassessment zthat 

zrespondents zhave zgiven zto zeach zvariable zis zmeasured zusing za zmeasurement zscale zwhich zis 

zdivided zinto zfive zmeasurement zscales, znamely. 

1.00 z– z1.79 z= zVery zpoor 

1.80 z– z2.49 z= zNot zgood 

2.50 z– z3.29 z= zFair 

3.30 z– z4.19 z= zGood 

4.20 z– z5.00 z= zVery zgood 

Based zon zthe zresults zof zresearch zconducted zin zthe zfield, zrespondents' zresponses zcan zbe 

zseen zthrough zeach zindicator zof zeach zvariable, znamely zas zfollows. 

Variableconvenience 

The zconvenience zvariable zin zthis zstudy zwas zmeasured zwith zfive zstatements. In zdetail, 

zthe zresearch zresults zregarding zrespondents' zperceptions zof zthe zconvenience zvariable zare 

zpresented zin zTable 3. 

Table z3 zDescription zof zRespondents' zAnswers zRegarding zthe zConvenience zVariable 

No Statement 
STS T.S CS S SS 

Average Note. 
1 2 3 4 5 

1 The zsteps zfor zusing zQRIS zare zeasy zto zunderstand 0 2 25 28 29 4.00 Good 

2 The zQRIS zpayment zsystem zmakes zthe ztransaction 

zprocess zmore zefficient 
0 2 26 28 28 3.98 Good 

3 The zQRIS zpayment zsystem zis zwell zdesigned zto zmake 

zit zeasy zto zuse. 
0 9 12 43 20 3.88 Good 

4 The zQRIS zpayment zsystem zis zeasier zto zoperate zthan 

zother zmethods zfor ztransaction zneeds 
0 3 17 33 31 4.10 Good 

Variable zAverage zScoreconvenience 3.99 Good 

Source: zAppendix z6 z(processed zdata), z2024 
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The zresults zof zthe zdescription zof zrespondents' zanswers zin zTable z4.2 zshow zthat z4 z(four) 

zstatements zregarding zthe zconvenience zvariable zwith zan zaverage zconvenience zvariable zscore 

zof z3.99 zare zin zthe zgood zcategory, zwhich zmeans zthat zthe zQRIS zpayment zsystem zhas za zlot zof 

zconvenience zin zits zuse. The zhighest zscore zof z4.10 zgoes zto zthe zstatement z"The zQRIS zpayment 

zsystem zcan zbe zeasily zoperated zaccording zto ztransaction zneeds” zand zfalls zinto zthe zgood 

zcriteria, zthis zmeans zthatWhen zoperated, zthe zQRIS zpayment zsystem zcan zprovide zmany 

zconveniences zaccording zto ztransaction zgoals zor zneeds. The zlowest zscore zof z3.88 zrefers zto zthe 

zstatement z“The zQRIS zpayment zsystem zis zeasier zto zoperate zthan zother zmethods zfor ztransaction 

zneeds” zand zfalls zinto zthe zgood zcategory, zwhich zmeans zdeepThe zQRIS zpayment zsystem zcan 

zprovide za zlot zof zconvenience zin zits zuse. 

Trust variables 

The trust variable in this study was measured with three statements. In detail, the 

research results regarding respondents' perceptions of the trust variable are presented in Table 

4. 

Table 4 Description of Respondents' Answers Regarding Trust Variables 

No Statement 
STS T.S CS S SS 

Average Note. 
1 2 3 4 5 

1 I believe QRIS has high integrity 
regarding service information 

0 7 18 38 21 3.87 Good 

2 I believe QRIS pays attention to the 

security of its users by providing 

transaction guarantees 

0 5 16 34 29 4.04 Good 

3 I believe the QRIS barcode payment 

system helps to provide services 

according to transaction needs 

0 7 18 35 24 3.90 Good 

Average Score of Trust Variables 3.94 Good 

Source: Appendix 6 (processed data), 2024 

The results of the description of respondents' answers in Table 4.3 show that there are 

3 (three) statements regarding the trust variable with an average score of the trust variable of 

3.94, this means it is in the good category, which means that users already have high trust 

inQRIS. The highest score of 4.04 refers to the statement "I believe QRIS pays attention to the 

security of its users by providing transaction guarantees" and is in the good category, which 

means QRIS has provided a guarantee of transaction security, so that it can make users feel 

satisfied. For the lowest score, namely 3.87 in the statement "I believe QRIS has high integrity 

regarding service information" and is in the good category, then from this statement it can be 

interpreted that QRIS has provided complete service information according to what users need. 
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Decision variables use 

The decision variable used in this study was measured by five statements. In detail, the 

research results regarding respondents' perceptions of the decision-to-use variable are 

presented in Table 5.  

The results in Table 5 show that 5 (five) statements regarding the decision to use 

variable with an average score of 3.91, this is included in the good category, which means that 

users are confident about making transactions using QRIS. The highest score of 4.02 goes to 

the statement "I am willing to take the time to use QRIS when making payment transactions” 

and falls into the good criteria, which means that the userQRISwilling to spend time to support 

transactions using QRIS as a payment transaction tool. The lowest score, namely 3.81 and 

included in the good criteria is focused on the statement "I am interested in using QRIS to make 

payment transactions” and is included in the good category, which can mean that QRIS users 

are interested in doing sopayment via QRIS. 

Differential Analysis Results 

Results of multiple linear regression analysis 

Analysis is an activity to utilize data so that the truth or untruth of a hypothesis can be 

obtained. In the analysis, imagination and creativity are needed so that the researcher's ability 

to reason about things is tested. This research uses Multiple Linear Regression Analysis with 

data processing using SPSS. Multiple linear regression analysis was used to determine whether 

or not there was an influence of convenience and trust on the decision to use the QRIS payment 

system in Bangli. In this research the independent variables are convenience (X1) and trust 

(X2). Meanwhile, the dependent variable is the decision to use (Y). The following is the 

formula for the regression equation Y = b1 X1 + b2 X2 + e. The following are the results of 

multiple linear regression analysis: 

Table 6 Results of Multiple Linear Regression Analysis 

Model Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1,740 1,724  1,009 ,316 

Convenience ,565 .109 ,423 5,183 ,000 

Trust ,747 .131 ,465 5,691 ,000 

Source: Appendix 7 (processed data), 2024 

No Statement 
STS T.S CS S SS 

Average Note. 
1 2 3 4 5 

1 I always have the desire to use QRIS as a payment method 0 5 16 45 18 3.90 Good 

2 I chose to install an application that supports payment 
methods via QRIS on the device 

0 9 13 37 25 3.93 Good 

3 I am interested in using QRIS to make payment 

transactions 
0 7 23 33 21 3.81 Good 

4 I am willing to take the time to use QRIS when making 
payment transactions  

0 5 14 39 26 4.02 Good 

5 I use QRIS because I know its function well as a payment 

transaction tool 
0 7 18 35 24 3.90 Good 

 Average Score of Decision Variables using 3.91Good  
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The results of the multiple linear regression equation above show the magnitude and 

direction of the influence of each independent variable on the dependent variable. A regression 

coefficient that has a positive value means it has a unidirectional influence. The following is 

an explanation of the equation above: 

1) The regression coefficient value of convenience (X1) is 0.565, indicating that there is a 

positive influence between the convenience variable on the decision to use, amounting to 

0.565. This means that if the independent variable convenience increases with the 

assumption that the other independent variables are constant, then the decision to use 

variable will increase by 0.565. 

2) The regression coefficient value of trust (X2) is 0.747, indicating that there is a positive 

influence between the trust variable on the decision to use, amounting to 0.747. This means 

that if the independent variable trust increases with the assumption that the other 

independent variables are constant, then the decision variable to use will increase by 0.747. 

Classic assumption test results 

In this research, the classical assumption tests used are the normality test, 

multicollinearity test, and heteroscedasticity test.. The results of the classical assumption 

test processed with the help of SPSS for Windows software are presented as follows. 

1) Normality test 

The Normality Test is carried out to determine whether in the regression model, 

the dependent variable and independent variables have a normal distribution or not. The 

way to do this is to use Kolmogorov-Smimov statistics. This test tool is usually called 

KS in the SPSS program. The criteria used in this test is to compare the significant level 

obtained with the alpha level used, where the data is said to be normally distributed if sig 

> alpha (Ghozali, 2016: 115). Data is declared normal if it has a significant KS value 

above 0.05. Following are the results of the normality test: 

Table 7 Normality Test Results 

 Unstandardized Residuals 

N 84 

Statistical Tests 0.088 

Asymp.Sig.(2-tailed) 0.158c 

Source: Appendix 7 (processed data), 2024 

Based on Table 7 it can be seen that the valueStatistical Testsof 0.88, while the 

value of Asymp. Sig. (2-tailed) of 0.158. These results indicate that the regression 

equation model is normally distributed because the Asymp value. Sig. (2-tailed) is greater 

than the alpha value of 0.05. 
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2) Multicollinearity test 

This test is carried out to determine whether or not there is a high correlation 

between independent variables in a multiple linear regression model. If there is a linear 

correlation between the independent variables, then the relationship between the 

independent variable and the dependent variable will be disrupted (multicollinearity 

problem). To detect the presence or absence of multicollinearity in regression, it can be 

seen from the variance inflation factor (VIF) value. According to Santoso in Priyanto 

(2010:39), in general, if the VIF is >10, then the variable has multicollinearity problems 

with other variables. Meanwhile, if it has a VIF value < 10, then there is no 

multicollinearity in the model. The results of the multicollinearity test are explained 

below. 

Table 8 Multicollinearity Test Results 

Variable Tolerance VIF 

Convenience (X1) 0.780 1,283 

Trust (X2) 0.780 1,283 

Source: Appendix 7 (processed data), 2024 

Based on Table 8, it can be seen that the tolerance and VIF values for the 

convenience and trust variables show that the tolerance value for each variable is greater 

than 0.10 and the VIF value is smaller than 10, which means the regression equation 

model is free from multicollinearity. 

3) Heteroscedasticity test 

According to Ghozali (2016: 134), the heteroscedasticity test aims to test whether 

in the regression model there is an inequality of variance from the residuals of one 

observation to another observation to determine symptoms. The heteroscedasticity test 

with the scatterplot model can be tested in the SPSS program. The Glejser test functions 

to regress the absolute value of the residual on the independent variable. The provisions 

for whether heteroscedasticity occurs or not are that if the independent variable is 

statistically significant or has a significance value of 0.05, then heteroscedasticity occurs 

and if the independent variable is not statistically significant or has a significant value of 

0.05, then heteroscedasticity does not occur.. The results of the heteroscedasticity test are 

explained below. 

Table 9 Heteroscedasticity Test Results 

 

 

 

Source: Appendix 7 (processed data), 2024 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1  2,739 1,075  2,547 0.013 

Convenience (X1) 0.062 0.068 0.113 0.918 0.361 

Trust (X2) -0.152 0.082 -0.229 -1,862 0.066 
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In Table 9 it can be seen that the significance value of the convenience climate variable is 

0.361 and the trust variable is 0.066. This value is greater than 0.05, which means there is no 

influence between the independent variables on the absolute residual. 

T test results 

According zto zGhozali z(2016:179) zthe zpartial ztest z(t ztest) zis zused zto zdetermine zthe 

zeffect zof zeach zindependent zvariable zon zthe zdependent zvariable. The zpartial ztest zin zthis 

zresearch zdata zuses za zsignificance zlevel zof z0.05. The zfollowing zis zthe zt zSignificance zTest 

zprocedure: 

Table z10 zt ztest zresults 

Model Unstandardized zCoefficients Standardized zCoefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1,740 1,724  1,009 0.316 

Convenience 0.565 0.109 0.423 5,183 0,000 

Trust 0.747 0.131 0.465 5,691 0,000 

Source: zAppendix z7 z(processed zdata), z2024 

Conclusions zare zdrawn zby zcomparing zthe zsignificance zlevel zof zt zfor zeach zindependent 

zvariable zwith zthe zSPSS zresults. Based zon zTable z10, zthe zresults zof zthe zt ztest zsignificance ztest 

zcan zbe zexplained zas zfollows: 

1) The zinfluence zof zconvenience zon zthe zdecision zto zuse 

Results zof zanalysis zof zconvenience zvariablestoThe zdecision zto zuse zobtained za zcalculated zt 

zvalue zof z5.183 z> zt ztable z1.663 zand za zsignificance zvalue zof z0.000 z< z0.050 zindicating zthat 

zH0 zwas zrejected zand zH1 zwas zaccepted. This zresult zmeans zthat zconvenience zhas za zpositive 

zand zsignificant zeffect zon zthe zdecision zto zuse. This zmeans zthat zthe zhigher zthe zconvenience, 

zthe zhigher zthe zdecision zto zuse zit. 

2) The zinfluence zof ztrust zon zthe zdecision zto zuse 

Results zof zanalysis zof ztrust zvariablestoThe zdecision zto zuse zobtained za zcalculated zt zvalue zof 

z5.691 z> zt ztable z1.663 zand za zsignificance zvalue zof z0.000 z< z0.050 zindicating zthat zH0 zwas 

zrejected zand zH2 zwas zaccepted. This zresult zmeans zthat ztrust zhas za zpositive zand zsignificant 

zeffect zon zthe zdecision zto zuse. This zmeans zthat zthe zhigher zthe ztrust, zthe zhigher zthe zdecision 

zto zuse. 

F test results 

Simultaneous zTest z(F zTest) zis zused zto ztest zthe zindependent zvariables ztogether zagainst 

zthe zdependent zvariable. Apart zfrom zthat, zthe zF ztest zcan zdetermine zwhether zthe zlinear 

zregression zmodel zused zis zcorrect zor znot. If zthe zresults zof zthe zF ztest zstate zthat zthe zF zor zP zvalue 

zis zsignificant z< z0.05, zthen zthe zrelationship zbetween zthe zindependent zvariables zsignificantly 

zinfluences zthe zdependent zvariable z(Ghozali z2016: z107). 
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Table z11 zF zTest zResults 

Model Sum zof zSquares df Mean zSquare F Sig. 

1 Regression 729,075 2 364,538 55,765 ,000b 

Residual 529,496 81 6,537   

Total 1258.571 83    

Source: zAppendix z7 z(processed zdata), z2024 

Based zon zthe zresults zof zthe zregression zanalysis zin zTable 11, zthe zindependent zvariable 

zhas za zsimultaneous zeffect zon zthe zdependent zvariable. The zresults zof zthe zF ztest zanalyzed zusing 

zthe zSPSS zprogram zobtained za zsignificance zvalue zof z0.000 z< z0.05, zindicating zthat zH0 zwas 

zrejected zand zH3 zwas zaccepted. This zresult zmeans zthat zthere zis za zsignificant zinfluence zbetween 

zconvenience zand ztrust zon zthe zdecision zto zuse. This zmeans zthat zthe zhigher zthe zconvenience zand 

ztrust, zthe zgreater zthe zdecision zto zuse. 

Results of the coefficient of determination (R)2 

Ghozali z(2016:97) zstates zthat zthe zcoefficient zof zdetermination zessentially zmeasures 

zhow zfar zthe zmodel's zability zis zto zexplain zvariations zin zthe zindependent zvariables. The 

zcoefficient zof zdetermination zvalue zis zbetween zzero zand zone. A zsmall zcoefficient zof 

zdetermination zvalue zmeans zthat zthe zability zof zthe zindependent zvariables zto zexplain zvariations 

zin zthe zdependent zvariable zis zvery zlimited. A zvalue zclose zto zone zmeans zthat zthe zindependent 

zvariables zprovide zalmost zall zthe zinformation zneeded zto zpredict zvariations zin zthe zdependent 

zvariables. The zcoefficient zof zdetermination zcan zbe zcalculated zusing zthe zfollowing zformula zD 

z= zadjr2 zx z100% 

Table z12 zCoefficient zof zDetermination zTest zResults 

Model R R zSquare Adjusted zR zSquare Std. Error zof zthe zEstimate 

1 .761a ,579 ,569 2,557 

Source: zAppendix z8 z(processed zdata), z2024 

Based zon zTable 12, zthe zAdjusted zR zSquare zvalue zis z0.569, zthis zmeans zthat z56.9 zpercent 

zof zthe zvariation zin zdecisions zto zuse z(Y) zis zinfluenced zby zthe zconvenience z(X1) zand ztrust z(X2) 

zvariables, zthe zremainder zis z(100% z- z56.9%) z= z43 z.1 zpercent zis zinfluenced zby zother zfactors 

zoutside zthe zmodel. 

Discussion of the Influence of Each Research Variable 

The influence of convenience on the decision to use a payment zsystem QRIS among 

zgeneration zY zand zgeneration zZ zin zBangli 

Based zon zthe zresults zof zthe zconvenience zanalysisto zthe zdecision zto zuseThe zregression 

zcoefficient zvalue zobtained zwas z0.565, zt zcalculated zwas z5.183 z> zt ztable z1.663 zand za 

zsignificance zof z0.000 zindicated zthat zH0 zwas zrejected zand zH1 zwas zaccepted.The zresults zin zthis 

zstudy zmean zthat zconvenience zhas za zpositive zand zsignificant zeffect zon zthe zdecision zto zuse. This 

zshows zthat zthe zbetter zthe zconvenience zprovided zto zemployees, zthe zgreater zthe zdecision zto zuse 

zthe zQRIS zpayment zsystem zamong zgeneration zY zand zgeneration zZ zin zBangli.. This zresearch zis 
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zin zline zwith ztheoryTechnology zAcceptance zModel z(TAM)is za zmodel zbuilt zto zanalyze zand 

zunderstand zthe zfactors zthat zinfluence zthe zacceptance zof zthe zuse zof zcomputer ztechnology 

zwhich zwas zfirst zintroduced zby zDavis zin z1989. TAM) zexplains zand zpredicts zuser zacceptance 

zof zan zinformation ztechnology zsystem zbased zon zthe zinfluence zof ztwo zfactors, znamely 

zperceived zusefulness z( zperceived zusefulness) zand zperceived zease zof zuse. Ease zof 

zoperationQRISwill zincrease zacceptance zof zthe zuse zof zQRIS, zso zthat zlater zit zwill zbe zable zto 

zencourage zdecisions zto zuse zQRIS. 

The zresults zof zthis zresearch zare zin zaccordance zwith zprevious zresearch zconducted 

zby(Ningsih zet. al., z2021), zRahmawati z(2023),(Anastasia, z2022)stated zthat zthe zease zof zuse zof 

zthe zQRIS zsystem zhas za zpositive zand zsignificant zinfluence zon zthe zdecision zto zuse zQRIS. 

The influence of trust on decisions to use payment systemsQRISamong zgeneration zY zand 

zgeneration zZ zin zBangli 

Based on the results of trust analysisto the decision to useThe regression coefficient 

value obtained was 0.747, t count 5.691 > t table 1.663 and significance < 0.05 indicating that 

H0 was rejected and H2 was accepted.The results in this study mean that trust has a positive 

and significant effect on the decision to use. This shows that the higher employee confidence 

in work will increase the decision to use the QRIS payment system among generation Y and 

generation Z in Bangli. 

This zresearch zis zin zline zwith ztheoryTechnology zAcceptance zModel z(TAM)is za zmodel 

zbuilt zto zanalyze zand zunderstand zthe zfactors zthat zinfluence zthe zacceptance zof zthe zuse zof 

zcomputer ztechnology zwhich zwas zfirst zintroduced zby zDavis zin z1989. TAM) zexplains zand 

zpredicts zuser zacceptance zof zan zinformation ztechnology zsystem zbased zon zthe zinfluence zof ztwo 

zfactors, znamely zperceived zusefulness z( zperceived zusefulness) zand zperceived zease zof zuse. 

Payment zsystemQRIShas zmany zbenefits zin zits zuse zwhich zcan zincrease zthe ztrust zof zQRIS zusers, 

zthe ztrust zof zusers zwill zbe zable zto zincrease zthe zacceptance zor zuse zof zQRIS. 

The zresults zof zthis zresearch zare zin zaccordance zwith zprevious zresearch zconducted 

zby(Tri zAnggono zet. al., z2020) zand z(Tajudin zand zMulazid, z2017) zstate zthat ztrust zhas zan 

zinfluence zon zdecisions zin zusing. 

The influence of convenience and trust on the decision to useQRIS payment zsystem zamong 

zgeneration zY zand zgeneration zZ zin zBangli 

Based zon zthe zresults zof zthe zanalysis zof zease zand ztrustto zthe zdecision zto zuseThe 

zsignificance zvalue zobtained zis z0.000, zindicating zthat zH0 zis zrejected zand zH3 zis zaccepted.The 

zresults zin zthis zstudy zmean zthat zconvenience zand ztrust zhave za zpositive zand zsignificant zeffect 
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zon zthe zdecision zto zuse. This zshows zthat zthe zbetter zthe zconvenience zand ztrust, zthe zgreater zthe 

zdecision zto zuse zthe zQRIS zpayment zsystem zamong zgeneration zY zand zgeneration zZ zin zBangli.. 

This zresearch zis zin zline zwith ztheoryTechnology zAcceptance zModel z(TAM)is za zmodel 

zbuilt zto zanalyze zand zunderstand zthe zfactors zthat zinfluence zthe zacceptance zof zthe zuse zof 

zcomputer ztechnology zwhich zwas zfirst zintroduced zby zDavis zin z1989. TAM zexplains zand 

zpredicts zuser zacceptance zof zan zinformation ztechnology zsystem zbased zon zthe zinfluence zof ztwo 

zfactors, znamely zperceived zusefulness. usefulness) zand zperceived zease zof zuse. Ease zof zuse zof 

zthe zpayment zsystemQRISand zuser ztrust zis za zfactor zthat zcan zincrease zacceptance zor zuse zof 

zQRIS. 

The zresults zof zthis zresearch zare zin zaccordance zwith zprevious zresearch zconducted 

zbyNingsih zet zal. (2021)States zthatease zof zuse, zand ztrust zhave za zpositive zand zsignificant 

zinfluence zon zthe zdecision zto zuse zQRIS. 

Implications of Research Results 

Practical zimplications 

The zresults zof zthis zresearch zprovide zimplications zfor zthe zQRIS zpayment zsystem zamong 

zgeneration zY zand zgeneration zZ zin zBangli zregarding zhow zthe zimportance zof zconvenience zand 

ztrust zcan zinfluence zthe zdecision zto zuse zQRIS. It zis zalso zhoped zthat zthis zresearch zcan zbe zused 

zas za zconsideration zto zincrease zconvenience zand ztrust zso zthat zin zthe zfuture zit zwill zimprove 

zdecisions zabout zusing zQRIS. 

The zfirst zimplication zof zconvenience zhas zbeen zproven zto zpositively zand zsignificantly 

zinfluence zthe zdecision zto zuse zQRIS, ztherefore zthe zdecision zto zuse zQRISThis zis zdue zto zthe zease 

zof ztransactions zusing zQRIS. 

The second implication of trust has been proven to positively and significantly 

influence the decision to use, therefore the decision to use QRISThis is due to the trust of users 

in using QRIS. 

CONCLUSIONS AND SUGGESTIONS 

Conclusion 

Based on the results of the research discussion that has been carried out, it can be 

concluded that: 

1) The results of this research show that convenience has a positive and significant effect on 

the decision to use, meaning that the higher the ease of using QRIS, the higher the decision 

to use the QRIS payment system among generation Y and generation Z in Bangli. 



 

e-ISSN: 3047-9053; p-ISSN: 3047-9681, Page 01-21 

2) The results of this research show that trust has a positive and significant effect on the 

decision to use, meaning that the higher the trust in QRIS, the higher the decision to use 

the QRIS payment system among generation Y and generation Z in Bangli. 

3) The results of this research show that convenience and trust have a positive and significant 

effect on the decision to use, meaning that the higher the convenience and trust, the higher 

the decision to use the QRIS payment system among generation Y and generation Z in 

Bangli. 

Suggestions 

Based on the results of the analysis and conclusions, the suggestions that can be given 

are as follows. 

1) Based on the results of research on the ease of statement variableThe QRIS payment 

system is easier to operate than other methods for transaction needshas the lowest average 

value, it is hoped that the QRIS management will periodically update QRIS, so that later 

it can provide many conveniences in its use 

2) Based on the results of research on the trust variable, the statement I believe QRIS has 

high integrity regarding service information has the lowest average value, so it is hoped 

that the QRIS management will provide complete information on social media or the 

official QRIS website so that all the information needed by QRIS users will be available.  

3) Based on the results of research on decision variables using statementsI am interested in 

using QRIS to make payment transactionshas the lowest average value, it is hoped that the 

QRIS management will be able to increase the advantages and ease of using QRIS so that 

people are interested in using it. 

4) For future researchers, they can research and examine more deeply other factors not 

examined in this research that can influence the decision to use it. So that later you can 

know what actions must be taken to improve your decision to use it. 
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